The effect of methodological differences in two survey's estimates of the percentage of employers sponsoring health insurance.
Two large surveys on employer-sponsored health insurance produced different estimates of the percentage of employers offering insurance to their employees in 1993. These differences occurred despite major similarities in the surveys' purpose and design. In this paper, five survey design factors are assessed. Estimates from the second survey were recomputed to eliminate cases not included in the first survey. Survey estimates were no longer significantly different when cases were removed because establishments had moved, were single-employee establishments on the sample frame, were classified as completed only in the second survey, or when poststratification adjustments in the weighting used only in the second survey were eliminated. Based on a comparison of 449 cases that responded in both surveys, changes in the wording of questions also probably contributed to the difference in survey estimates. These results indicate that estimates from these types of surveys are very sensitive to differing designs.